NATIONAL COMMISSION ON LIBRARIESAND INFORMATION SCIENCE

GOVERNMENT INFORMATION
PRODUCT ASSESSMENT QUESTIONNAIRE

Directions: Thisform isto be completed only for products that are either already in electronic mediums or products that are
to be migrated to electronic mediums. Do not complete this form for products that will remain in paper or microform
mediums only. A product is defined as “a Government publication or other work of the United States Government conveyed
in atangible physical medium such as a book, CD-ROM, etc., or disseminated through an electronic Government information
service and intended for public dissemination.” (See enclosed glossary for definitions of terms used throughout this
guestionnaire.) Complete one questionnaire for each product. (Please note that a Website is not considered a product,
although products might be on a Website.)

A. GENERAL INFORMATION

1. Agency Name:

Sub-Unit:

2. Name of Product:

3. Brief Description of Product:

4, URL for Product Website:

[] Check if no Website

B. CURRENT PRODUCT PROFILE

5. How isthis product used by the end user? (Check all that apply.)
a Information accessand retrieval .........occeeeeeveeenenne *
b. Dataanaysis(e.g., to support anaysisby end user) []*
c. Other (specify) It




What types of data are contained within this product?

In Column A, indicate which type of datathis product contains. (Check all that apply.)

In Column B, indicate the primary type of data contained in this product. For example, if you checked boxes for
items b and f in column A, indicate which of the two is the primary type of data by placing a check in the appropriate
box in column B.

A. Typeof data B. Primary

Type of data contained t()(/;eeglz 2‘:;3
(Check all that apply) one)
a  Bibliographic data O Ot
b. Graphical data (photos, charts, graphs, tables, drawings) Ot 12
c. Numerical data O e
d. Sound O 0
e. Spatial data (maps, coordinate files) 1 P
f.  Textual data (books, serials, reports) * e
g. Video O O’
h. Multimedia (sound, video, text, graphics) * e
i, Other (specify) O 0°




Ta.

In what mediums is this product publicly available?

In Column A, indicate which type of medium is used. (Check all that apply.)
In Column B, for each medium used, indicate whether there is a medium standard that is mandated by the agency, a
common practice in the agency (although not mandated), other (i.e., not agency-mandated standard or common

agency practice, but new and promising and beginning to be used, etc.), OR none of these.
In Column C, for each type of medium used, check one box to indicate the primary type used.

A. Typeof B. Standard—
mediums used Isthere... C. Primary type
Medium Agency- | Common of medium used
(Check all that |mandated| agency Other None | (Check only one)
ly) standard | practice
apply
(Check onefor each category)
Pre-Electronic Mediums
a O O [ ® O Wy
B, MICTOFOMM covoeveeeeeer e se e O O ? e O ?
c.  Other (specify) O O ? ® 0 ®
Electronic Mediums
Magnetic Mediums
d.  Magnetic tape O O O? e O O
€ FIOPPY AISKEHE .....vveeveeeeeeeeeeeeeeeeeeereeees O O ? e O °
TR P10 e 4177 O O O? e O e
g.  Other (specify) O O O? ® [y O’
Describe medium in more detail
Optical Mediums
. CD-ROM ...ooooooooveeeeeessesesese e ccoerseeeeeesssses O O 72 e ) °
i.  WORM (Write once, read many disk).......... O O O? e O °
j.  DVD (digital Video disk) .ooe...cereveererereeennn. O O O? e O v
k.  Other (specify) O O O? ® [y "
Describe medium in more detail
Online Mediums
Lo WD o O O 72 e ) 0+
(LU T o)1 1= SN O O O? e O a»
n.  Bulletin Board SyStems..........coovvvvvvrrevcrneee. O O O? e O ao*
0. Other (specify) [y [y [ W O (i

7b. 1f you checked “Other” category in Question 7a, Column B, please explain.

Describe medium in more detail




8a.  Which of the following types of formats does this product use?

In Column A, indicate which type of format isused. (Check all that apply.)

In Column B, for each format used, indicate whether there is aformat standard that is mandated by the agency, a
common practice in the agency athough not mandated, other (i.e., not agency-mandated standard or common agency
practice, but new and promising and beginning to be used, etc.), OR none of these.

In Column C, for each type of format used, check one box to indicate the primary type that is used within each
major category (e.g., database, spreadsheet, word processing, €tc.).

A. Formats B. Standard— .
used? Isthere C. Primary type
: A TC of format used
Format gency ommon (Check onein
(Check all that |mandated| agency Other None each category)
apply) standard | practice
(Check onefor each category)
Database
A OTACIC oo eee e ees s * O* 72 e O 1
(TS5 g O ? O O 72
TS (=T = =TRSO * O* 2 e O P
V7N 1< S g O 2 P IZI4 O
NV V. = oS i g 2 K IZI4 P
f.  Other (specify) g O 2 O Iy 0°
Soreadsheet
A EXCH oo * O* 72 e O 1
B, LOWSL-2-3 oo ess s * O* 2 i O ?
c.  Other (specify) 0 * [1? K O e
Tagged Markup
YR 1 Y | ST o O 2 P O O
(S LY | o O 2 P O ?
RS Y | O i g 2 K IZI4 °
d.  Other (specify) g O 2 O Iy 0O
Image
Y €1 = i g 2 K IZI4 O
(SN = = T o O 2 P O ?
Lo [ = = o O 2 P O °
T = 0] =S i g 2 K IZI4 O
e.  Other (specify) O O ? e O °
Audio
B WAV oo i g 2 K IZI4 O
(S YU N o O 2 P O ?
oY = =S o O 2 P O °
d.  Other (specify) 0 * [1? K O O
Video
Y Y L0 Y 2 g g 2 K IZI4 O
(O Y 1= = T i g 2 K IZI4 ?
R\ VA O i g 2 K IZI4 °
d.  Other (specify) 0 * 1? K O O
Text
YN0 | DO o O 2 P O O
D, RICH TEXt FOMMEL...vevveireeeeeeeeeeeresressessnens * O* 2 i O ?
N V1S DO i g 2 K IZI4 °
d.  Other (specify) O O ? P O O




8a. (continued)

A. Formats B. Standard— C. Primary type
used? Isthere... : yhp
of format used
Format Agency- | Common (Check onein
(Check all that |mandated| agency Other None each category)
apply) standard | practice egony.
(Check onefor each category)
Word Processing
A WOrd PerfeCt ... g Ot 2 P O 1
b. Microsoft Word Ot Ot ? e O 0?
c.  Other (specify) O O ? mj m) °
Other (specify) O O ? ® 0 mk

8b. If you checked “Other” category in Question 8a, Column B, please explain.




9a.  Isthisproduct in an online medium?
YES.ovovrnnn [ (Continue with question 9b) N[0 R [ (Skip to question 104)

9b.  Which of the following online approaches are used?

In Column A, indicate which type of approach isused. (Check all that apply.)

In Column B, if the approach is used, indicate whether it is mandated by the agency, a common practice in the agency
although not mandated, other (i.e., not agency-mandated standard or common agency practice, but new and promising
and beginning to be used, etc.), OR none of these.

A. Typeof on- B. Standard—
linetool used Isthere...
Online approaches (Check all that ovuliet c:;;nmc?/n Other None
apply) standard practice
(Check onefor each category)
User Interfaces Supported
a  Netscape (specify version) O O O? ? 0O
b. Internet Explorer (specify version) O O ? e O
Co TENEL.ccoecveceeeeeee e Ot Ot ? 3 O
O TPttt 1 1 1 mk O
e.  Nongraphical/dial-up Shell .........ccoooovmereomeereereerennns Ot Ot 2 e O
Other (specify) O O ? ® 0
Web Design Approaches
a  Basic HTML only (specify version) O O O? ® 0O
B TBOIES cevooreeeeeeseneeees e O O 1 ° O
o FIBMES ..o essesee s O O O? . [y
O COl SCIIPES . evveeeeereeeeeeeeeeseeeeeseeeeeeseseeeseseeeeseeseeserened O O O? . O
€ USEOf JAVASCIIPL.....oeveoeeeeeee e seeeseneseend O O O? . O
f. USeOf JAVAAPPIELS......veeoeeeeeeeeeeeeeeeeeeeseeeeeeereneend O O O? . O
D Y| T O O 0° ® 0
h.  Other (specify) O O ? ° 0
Bulletin Board Systems (BBS)
a  Graphical interface/browser...............ccoovvvveermrrvvernnnne. i i 2 mE O

9c. If you checked “Other” category in Question 9b, Column B, please explain.




Sear chability of Product
10a. Pleaseindicate whether this product is... (Check all that apply.)

a Included as part of afull-text searchable database with no fielding ..........ccccooeoiiiiiiiiicinee Ot
b. Indexed By FUl-tEXE AN FIEIO ......cv.veceececeeeee et sse s Ot
C. Available as“view only” — NoN-Searchabl€............ooii i Ot
d. Other (specify) Ot

10b. This product is officially hosted by... (Check all that apply.) (Host refers to the primary site where the public can

find the product.)
a TV = 0 AT Ot
b. Another agency (specify) Ot
C. (@70 g1 = o 10) SOOI *
d. EUCEL ONGL INSHLULON..... vttt eeeeeseeeeeeeseeeeeeeseeeseeeseeseeeeseseeeesseseeeeeseeseseeseseeeesseeseeessenees *
e Other (specify) Ot
Retrievability
11.  Thisproduct and any associated software... (Check all that apply.)
a Can be downloaded, saved, and is not subject to any restrictions on use or
TEUSE DY thE ENO USET ...t snesn s enens Ot
b. Cannot be downloaded, saved, and/or re-used because it is part of a database
and does not exist aS adiStNCE PrOUCL ..........o.eieieeeeeeere ettt sae e Ot
C. Cannot be downloaded, saved, and/or re-used because it requires proprietary
software that iS N0t fregly AistriBULADIE .............ooveeeveeeceeeeee e Ot
d. Other (specify) Ot

C. PLANNED PRODUCT PROFILE (Thisnext section refersto future plans for the product.)

Type(s) of Data - Future Plans
12a.  Arethere any plans to discontinue publication of this product?

Yes........ [J* (Continue with question 12b) NS ]2 (Skip to question 13a)

12b. If yes, please explain. (Skip to Section D.)

13a.  What kind of datawill this product contain? If product contains more than one type of data, respond for all data types.

(Check one.)
Retain existing type(s) of data, no changes planned............c.ccocveiiieneieinicnencene [1* (Skip to question 14a)
Retain existing type(s) of data and add items of one or more new types of data
(specify) 72 (Continue with question 13b)
Discontinue one or more types (specify) 73 (Continue with question 13b)

Change to new type(s) of data (specify)

[J* (Continue with question 13b)

13b. Change(s) will occur in the: (Check all that apply.)

Short term; Within 1 YEar OF [ESS..........oveeeeeeeeeeeeseseeeeesss s sesssesee e HE
Medium term: Within 210 5 YEAIS .........veeveeereeeeseveseessessessesesesssesse e sseeseesnenn HE
NO ChanNgES INAICALEA .........cooireei e e [1* (Skip to question 14a)

If you checked both “short term” and “medium term” in question 13b, continue with question 13c. Otherwise, skip to
question 13d.
7



13c.  If you have short-term and medium-term plans, how are your short-term plans different from your medium-term
plans? For example... (Check all that apply.)

Short-term plans call for one type of data, but medium-term plans call for a different type of data.
(specify) i

In the medium term there are plans to combine resources to create a new version of a product using a
different type of data that may be different from short-term plans.

(specify) L
Other (specify) R

13d. Do you have any long-term plans (6 or more years) for changing this product to new types of data?
Yes........... [1* (Continue with question 13e) NS ]2 (Skip to question 14a)

13e. If yes, please describe them here.

Medium - Future Plans

14a. What kind of medium(s) will this product use? If product is delivered in more than one medium, respond for all
mediums. (Check one.)

Retain existing medium(s), no changes planned ...........ccccccerireneienennieeeee e [1* (Sip to question 15a)

Retain existing medium(s) and add items of one or more new types of mediums

(specify) 12 (Continue with question 14b)
Discontinue one or more types (specify) [I® (Continue with question 14b)
Change to new type(s) of medium

(specify) [J* (Continue with question 14b)
No agency-mandated medium appliesS........cccoeeeiiiereneeee e [J° (Continue with question 14b)

14b. Change(s) will occur in the: (Check all that apply.)

Short term; Within 1 YEar OF [ESS..........oveeeeeeeeeeeeeseseeseee s sse s sesssesee s sssesssesneans HE
Medium term: within 2 to 5 years HE
NO ChangeS INAICALEA ..........ooireiieiee e e [1* (Skip to question 15a)

If you checked both “short term” and “medium term” in question 14b, continue with question 14c. Otherwise, skip to
question 14d.



14c.  If you have short-term and medium-term plans, how are your short-term plans different than your medium-term
plans? For example... (Check all that apply.)

Short-term plans call for one type of medium, but the medium-term plans call for a different type
of medium. (specify) Ot

In the medium term there are plans to combine resources to create anew version of a product in a
medium that may be different from short-term plans.

(specify) L

Other (specify) O*

14d. Do you have any long-term plans (6 or more years) for changing mediums for this product?
Yes.......... [J* (Continue with question 14e) N[ - [J? (Xip to question 15a)

14e.  If yes, please describe them here.

Format - Future Plans

15a.  What kind of format(s) will this product contain? If the product uses more than one format, respond for all formats.

(Check one.)
Same as existing format(s), no changes planned...........ccccoveveveeieiiveseseceece e [J* (Skip to question 16a)
Retain existing format(s) and add one or more new format types
(specify) ] (Continue with question 15b)
Change to new format type(s) (specify) I3 (Continue with question 15b)
Discontinue one or more types (specify) [J* (Continue with question 15b)
No agency-mandated format aPPlIES.......ccveveiieiiiisesee e e [J° (Skip to with question 16a)

15b.  Change(s) will occur in the: (Check all that apply.)

Short term; Within 1 YEar OF [85S..........c..veeveeeeeeseeeee s esess s es e 1t
Medium term; Within 210 5 YEAIS .....c..cveieeeeeeeeeeeeseeeee s 1t
NO ChANGES INTICAEE .......cvoveeeceeeeeeee et [J* (Skip to question 16a)

If you checked both “short term” and “medium term” in question 15b, continue with question 15c. Otherwise, skip to
guestion 15d.



15c.  If you have short-term and medium-term plans, how are your short-term plans different from your medium-term
plans? For example... (Check all that apply.)

Short-term plans call for one kind of format, but the medium-term plans call for a
different type of format. (specify) Ot

In the medium term there are plans to combine resources to create a new version of a product using a
different format that may be different from short-term plans.

(specify) L

Other (specify) O*

15d. Do you have any long-term plans (6 or more years) for changing formats for this product?
Yes.......... [J* (Continue with question 15€) NO....oorrrnnn. [J? (Sip to question 16a)

15e.  If yes, please describe them here.

D. OTHER INFORMATION
M etadata
16a. Isthere a metadata record for this product (e.g., GILS, MARC)?
YeS.onnnn. [1* (Continue with question 16b) NS TP 1% (Skip to question 17a)

16b. If yes, please specify

Permanent Access

17a.  Permanent public accessto this product is currently provided by: (Check all that apply)

B0 U1 =" = ooy OSSR [J* (Continue to question 17b)
Another agency (specify) [J* (Continue to question 17b)
Other (specify) [J* (Continue to question 17b)
No permanent public aCCESS ProVIded..........oeruiieeierireie e [1* (Skip to question 17c)

17b.  How is permanent public access provided? (specify)

(Go to question 18a)

17c.  Arethere plansto provide permanent public access in the future for this product?

YESuirreerin 1t N[ X 72

Permanent Retention
18a.  Isthisproduct scheduled for permanent retention by the National Archives and Records Administration?
YeS.onrnnn. [1* (Continue with question 18b) NS TP [1? (Skip to question 19a)

18b. What isthe planned retention period for this product? (specify)

10



Ensuring Authenticity

19a.  Doesthe agency ensure authenticity (official status determination) for this product?

YeS.onrnnn. [1* (Continue with question 19b) NS TP

19b. How does the agency attest to authenticity? (specify)

1% (Skip to question 20)

Updating/Upgrading Plans
20.  How frequently isthis product updated or refreshed? (Check one.)

[ 1Y 2O *
WVEEKIY ...ttt se e e e s e e s st et n st eeees [?
Y L2112 3
ANNUBITY oottt se s e s et n e e et st eeees 0*
Other (specify) g

2la. Arethere plansfor changing the product’s supporting technology?

YES..oinrnnn. [* (Continue with question 21b) [N[c T

21b.  If yes, specify

User Fees
22a. Isauser fee charged for this product? (Check one.)

Yes, foral users......cccovveiiiienccnne [1* (Continue with question 22b)
Yes, for Some users.......ccooevvveeneeenne [J? (Continue with question 22b)
NO oot [1® (Skip to question 23a)

22bh.  If yes, explain and specify amount of fees.

Licensing

23a. Hasthe agency licensed commercial search and retrieval software for use with this product?

Yes..... [J* (Continue with question 23b) N[ 12 (Skip to question 24a)

23b. Specify the software vendor and product name.

23c. Doestheagency’slicense cover useby... (Check all that apply.)

a AGENCY PEISONNEL .......ovoveeeeseeseee et ieeseessess e sees e ese s s sseese s sesar s as st en s ssesr s sesnsesnseneesnenn Ot
b. Agency’s primary target constituencies. Ot
c. Federal DEPOSItONY LibIariES..........o.iveeveeeeereeseeeeess e eseese s sesssesssss s sesss s esesesessenns Ot
d. All libraries. Ik
e Public users *
f. Other Ik

11



Public Domain

24a.  Isthis product in the public domain? (Check one.)

Yes, for the entire product................ [1* (Continue with question 25)
Yes, for part of product.................... [J? (Continue with question 24b)
NO oo ese s [I® (Skip to question 24c)

24b. If yesfor part of product, please explain.

24c. If no, has the agency entered into an arrangement with the private sector that would limit use of this information?
(Please briefly explain the arrangement.)

E. COMMENTS

25.  If you wish to comment on matters that you believe are not otherwise adequately covered in this survey, do so here.

26.  Key person completing thisform.

Contact Name:

Title:

Telephone: Fax:

E-Mail:

Other person(s) providing responsesto questions or assistance in completing thisform.

27. Contact Name:

Title:

Telephone: Fax:

E-Mail:

12



28.

Contact Name:

Title:

Telephone: Fax:

E-Mail:

THANK YOU. PLEASE RETURN THISSURVEY TO:

DENISE GLOVER

WESTAT, ROOM TA2064

1650 RESEARCH BOULEVARD
ROCKVILLE, MD 20850

FAX: 301-517-4134

PHONE: 301-251-2269
gloverdl@westat.com

FOR QUESTIONS ABOUT COMPLETING THE SURVEY, CONTACT DENISE GLOVER.

PLEASE KEEP A COPY OF THISSURVEY FOR YOUR RECORDS.

13



